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"WHAT ARE YOU
GOING TO SHARE?"

If we won't brag about ourselves, who will?

It's not about promoting an individual dairy or product, but
about the dairy community as a whole.



We are leading the way in sustainable
agriculture.

Working together to improve, measure,
and communicate dairy’s role in a
sustainable food system.



EAT-Lancet: Food
Planet Health
A diet that includes more
plant-based foods and fewer
animal source foods is
healthy, sustainable, and
good for both people and
planet.

New Green Deal
AOC explains why ‘farting
cows’ were considered in
Green New Deal

Vegan Movement
Plant-based meats and milk
alternatives.



2020 AND THE COVID PANDEMIC

How has this year made us all stop and
think about where our food and products
come from?



of the US population is
employed by farming
compared to 70% in 1840.

farms in the US compared
to 7 million in 1935.



HOW DO WE TAKE THE
CONSUMERS FROM HERE

Milking by hand.

TO HERE

Carousel milking barns.



THE OLD RED BARN...

...THE NEW RED BARN



5 YEARS AGO I
STARTED SHARING
ONLINE AS THE NEW
MEXICO MILKMAID

As a new mom, I turned to Facebook groups to connect with
other moms and ask questions when I needed advice.

One of the most asked/discussed topics... MILK.



about dairy farming and agriculture as a whole?

We need to STOP trying to "educate"
and start opening up the dialogue. 

EDUCATE



WE ALL EAT FOOD.
We all use things every day. It doesn't
mean we fully understand the
interworkings behind them all. 



72%
of consumers know nothing or
very little about farming.

70%
of consumers base their
purchasing decisions on how food
is grown and raised.

37%
of consumers feel that the way
food is grown and raised has
worsened.



CONSUMERS WANT
BRANDS AND
PRODUCTS THAT
ENTERTAIN THEM.

Consumers do not want to be marketed to.

They want to be entertained.

Finding the balance between entertainment, facts, and connections.



THE COST OF NOT CONNECTING

Someone else writes our narrative. Someone else
tells our story. And it's usually someone who
doesn't understand us.



TIMES SQUARE FOOD TRUCK FESTIVAL
Over two days, we served a grilled cheese and a chocolate milk
every 11 seconds.



They're just like us!

For me, that's moms with toddlers.s.



Mike Rowe
https://www.facebook.com/watch/
?v=1524378374264283



Education
Whether or not we studied at a university, dairy farmers have spent
years and even decades learning about cattle, land, mechanics, etc.

Diversity
We are a diverse group of people. From our backgrounds to
education to gender to farming practices. 

Innovative
There is a constant need for us to innovate, change and adapt to
our environment.



1945

My Opa milking by hand in the Netherlands.



PEOPLE LOVE INNOVATION

More sustainable.
Better cow care.
Inexpensive.

BUT HATE CHANGE

New technology.
Changes in management practices.
Things look different.



If consumers stop buying a product
because of fear or uncertainty
about technology or practice, we
lose the ability to use that
technology or practice.







Local Radio Show Forbes Ag Tech Summitt UN FAO Committee on
World Food Security

Dairy Documentaryy



Social media has given us an opportunity to
build a community and share our farm story like
never before.

City family gave up everything to move
to the country and start a farm.
Direct to consumer sales.
170,000 followers.

FIVE MARY'S FARM



PEOPLE LOVE SEEING PEOPLE.

THEY LOVE FEELING A PART OF THEIR LIVES
AND LEARNING FROM THEM.

WHAT DO I SHARE?





HOW DO WE SHOW CONSUMERS THAT
DAIRY SUSTAINABILITY IS A PART OF THE
CLIMATE SOLUTION?

Sharing the ins and outs of our farm with
the why behind our practices.



Today: 2007-2017

17% less feed
20% less land
30% less water
20% less fuel
19.2% smaller carbon footprint

One gallon of milk requires:Our History: 1940 to 2010

65% less water
90% less land
66% smaller carbon footprint

One gallon of milk requires:

DAIRY ACCOUNTS FOR ONLY 2% OF THE
GREENHOUSE GAS EMISSIONS



The lowest carbon footprint
for a gallon of milk in the
world.

Milk production has
increased while absolute
emissions have decreased.





KNOCKING DOWN BARRIERS TO ACHIEVE NET-ZERO GHG AND
SIGNIFICANT IMPROVEMENTS IN WATER FROM FIELD TO FARM GATE

US DAIRY COLLECTIVELY COMMITS TO:



Nestle
$10 million commitment and multi-year partnership to
support the Net Zero Initiative.

Foundation of Food & Agriculture
$10 million grant to scientifically measure dairy's
greenhouse gas footprint for feed production over 6 years.

Starbucks
Starbucks intent to support the Net Zero Initiative will advance
effective environmental and economically viable practices and
technologies in feed production, manure handling, cow care,
and on-farm energy efficiency for farms in their supply chain. 

EPA 
Memorandum of understanding between EPA and the
Innovation Center for EPA to fully participate as a member of
the Dairy Sustainability Alliance.

o



WHAT WOULD I NEED TO SEE HAPPEN IN
THE DAIRY INDUSTRY FOR ME TO BE
EXCITED ABOUT MY DAUGHTERS
WANTING TO STAY IN THE BUSINESS?

Future markets

Consumer trust

Financially viable



Milk Oat alternative Almond alternative

and plant-based alternatives



Americans have some type
of dairy in their house

Americans have milk in
their refrigerator

People who bought non-
dairy milk also bought
cow's milk

Let's stop talking about plant-based milk and start talking about our milk.



GHG EMISSIONS COMPARISON

In the discussions around sustainability, we
often hear about the GHG Emissions per unit of
milk or milk-alternatives.

NUTRITIONAL COMPARISON

But we know that no other milk stacks up to
the nutritional benefits of real milk.



How can we change the way we talk
about GHG Emissions?

Per gram of protein
Per %DV nutrient content
Per fat content
Nutrition Deficiencies



NOW MORE THAN EVER

Consumers are playing a crucial role in our future on-farm
practices, our markets, and how we market ourselves.






